
RIP-ROARING SEO CAMPAIGN FOR A 
HEALTHCARE GIANT IN UAE THAT 
IGNITED ORGANIC GROWTH IN 60 
DAYS



Key Challenges
The client was facing tough competition in terms of digital visibility in the healthcare sector, even though its 
facilities, staff, and infrastructure were far superior to its competitors. There were several other hospitals that 
ranked higher for their website on search engines. Due to a lack of online presence, they were losing out on 
digital credibility which was affecting their growth. Hence the need of the hour was to conduct an intensive 
digital audit to understand and analyze the scope of work required and offer a customized solution that could 
deliver tangible results in 60 days.

Increased lead generation
Increased brand awareness
Increased web-traffic

The Solution
Initially, Nico conducted extensive keyword research in order to optimize the content that was already available 
on the website. On close analysis, it was observed that the website was lacking in targeted keywords related to 
their service offerings. The following measures were then undertaken to amplify its presence online.

At the very outset, we performed an in-depth troubleshooting audit of the TUH website to identify and address 
any technical SEO issues. This encompassed improvement to site structure, analysis of page load speed and 
addressing any duplicate page content to ensure effective page indexing and ranking by search engines

Throughout the course of the engagement, the SEO team at NICO maintained a regular cadence of 4 new Throughout the course of the engagement, the SEO team at NICO maintained a regular cadence of 4 new 
monthly offsite articles and onsite blog posts, on relevant and trending topics. Internal linking between posts 
was updated after each new post was introduced. All images used in the blog post were optimized with 
keyword-rich alt text to increase potential search rankings. The team also conducted multiple competitor 
backlink analyses and other discovery tactics, to amp up efforts.

The Outcome

As a result of the all-encompassing effort around SEO, TUH saw significant gains in just 60 days for 
their key offerings.  Organic page views for services like urology, maternity care, circumcision, 
gastroenterology, etc increased by 55%, leading to more inquiries from qualified prospective patients. 
In addition, we observed a 60% increase in quality visits to their landing page for the antenatal 
package. Lastly, our informative, high-value, search-optimized blog posts led to a 10% increase in blog 
sessions and an 18% increase in pages per session on the blog, indicating a higher organic reach and 
engagement for their content.
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